Andhra Christian College, Guntur

Department of Commerce

Certificate Course on "Digital Trade and E-commerce'

Course Duration: From 15-02-2021 to 03-03-2021

Total Duration: 30 hours (5 modules, each 6 hours)

Module 1: Introduction to Digital Trade and E-commerce

Duration: 6 hours
Topics Covered:

Definition and Evolution of Digital Trade and E-commerce

Digital trade refers to the buying and selling of goods and services using digital platforms and
technologies. It encompasses a wide range of activities, including online retail (e-commerce),
digital services, electronic funds transfers, and more. The evolution of digital trade and e-
commerce can be traced back to the advent of the internet in the 1990s. The early stages saw
the rise of simple online marketplaces and the first online transactions. Over the years,
advancements in technology, such as secure payment systems, mobile technology, and big
data analytics, have significantly transformed the landscape. The growth of major platforms
like Amazon, Alibaba, and eBay has revolutionized how consumers shop and how businesses
operate, leading to a global, interconnected digital economy.

Differences between Traditional Commerce and E-commerce

Traditional commerce involves the physical exchange of goods and services in a brick-and-
mortar setting, where transactions occur face-to-face, and customers can inspect products
before purchasing. In contrast, e-commerce operates over the internet, allowing consumers to
buy and sell products online without geographical limitations. This digital approach offers
several advantages, such as convenience, a broader selection of goods, and often lower prices
due to reduced overhead costs. However, it also presents challenges, including cybersecurity
threats, the need for reliable delivery logistics, and the lack of physical interaction with
products before purchase. Additionally, e-commerce relies heavily on digital marketing and
data analytics to attract and retain customers, whereas traditional commerce depends more on
physical presence and in-store customer service.



r\«{

/

<Y .
r\' \ 5 'Rﬁdr\a Rl
Seb - p f}\

\Uhf \‘

/’s\
o

,\\)?*

(&)
\\7' Q)
g NI

N\ % :/‘\éo,/

\\ay' .:ue%,

~=

i e s S S AL o Fy o LAY oy
»

ol 72(00(‘3 and € - CommesL N

1V\' ’//
f\ {
T.CHANDRA BABU m.co

w
Head

B c@m ¥ (§ 200 9055

>

of the Department of Comm:
A.C.College, GUNTUR

\”\@ L

- Evplain the d;FPcrmce between ‘tmdn%onoJ (ermrerce and e-CoOMmeyce ;\,Oho?hh'

‘”‘C aduautoqes oe e-commerce.
\

addional  Commerce

raahhonal Commoevce 98 boj/’tg/or VS‘E‘lu

of products  and Mp\nds\c&ld

costomer can face 4o face °\den4%(ﬂ

amd alk 10 the mew/ o

‘P}‘aﬁzﬂﬂ choves are not feasiHe to ke oD

at alt Hmes:

side

Respurce Hoos SUI’Pl{f .

adhenticate 1t T odu)adc

. E-CommeyCe .
C-ovmmerce Carvies out commeriued

YrangacHons elec* ro"ﬂCaUJ on the "‘"e'”fe

avallable on atl Hmes and
of the year:

I aun dcudﬁ

" Neithey  custamer

| OH\CT: ) o | |
| e o huySical
Bepore (PrbAuC‘}S m he ms‘ncc*ecl ,-J'va :/

2)% mnChan} See 'H‘C

oducte can ke fSpecte Sicalt

e . J ‘oefore  puichase:

porchos. | ' s’ globod - verdorS Can
o iness 1S gi®

 business T Limitd o _parkiciar | Sepe of RIS _—
,choe (y( 1ness | Ie)cpcmci Whely bus(nesg oo
avea: e
QesOUYCC 'ﬁ%Cg,S.LD&MQQAL—SLCJé

‘ @ﬁlnuS?&lﬁthS’mP 25 €nd -0 - cnc]

l one 4o - one manke ﬁ"z
(__—

Pyt
evedit ravd
4vaﬂs-Per

U _h\ﬁes _,,,me -h; -(rcms[

o
Stew %S mowj e ﬂ
dcﬂtf cand oy Ford

(

901';\an¢~

e e e e



“XCribe e orecess of O'”J‘eﬁmkrﬁ " ‘x»dmeﬁa gatesny 7

webette 3 '
ctep 74 -

Ui

e
e

N~ = e
fadmuﬂ Gm\wx‘a Qﬁ\fﬂ‘m\;or’v Lor ecommerc®

o

A

1=

Choose o '}hﬂryx;xﬁ 'é’“;}e,ma()

)

. Q‘Un vp and Cveate C\.Mev(‘hon{ /HC[OC"’{

Q"

tbtann -ﬂp | Cveo}e;)j}’fa,l 4
S .
= thP Op  Npo¥ webé(}f, Jowrr _pame it ‘m}ec}m‘}”'ﬁ ’

S Test Fhe om'}eava‘f’fan '.°(n 3and bor \

Gt

6 Qwoikch 4o Live M(_cL"Q C/ N

7. Montter and “Track Yoov '7ml€(7#a’7'oﬂ-

> SDVscwes he Fropovtance of dato anat(.jHCS N —/61mu‘o“ﬂJ e- (om nerce

gEYG'lanvCS 2
oy - Deta am\d’c_{cg hot  become 9ncreag‘\rafj "lmfn#on'}' in -h»doy'; ' }
v - "o date jencval-fef

C-Commevce Loyc)Sox/;,:. W Fhe se  prooors
7 8 eights fnto
L);j onUN’, —HanSond’fons Z ()Sl’n.e,_QS(_A ' Can aoun Vawalple ngj
- £, Avends and
Cds‘lvme,r Joe hewloor - ard (PU&YCﬂCdS 2L well  od ?cjenﬁfy
G thi¢ ol —ell Utplore %e";mfxﬁon‘lancc of

eppov honities Aot Leweroge
c&da anklyHcs 0 e-commerce  and how businec¢ed a0 g AL A

)

3. ‘fmpvo\/&c’

ng et mjfud é‘s//

2. Retter Pr‘udg
b w& Oﬂ:\l(t/ 'HCS (an also {\Mr) _‘?U AesSed
| ; tto L mes$e) Can 9
£—Prml€(7r‘u- Bz qmalywxj _ B4
@rvabu”s are mog} proﬁ‘}a Lie and aa’d‘us% Hher p,,ay

develop Leter Pn’dy
oy

Qled
a cco{cL'fO(J ) i



. _ ”
£ ehanee A "fmn,fﬂ"’g Compaug
5 N i N /

! bir
' \ asion- "] o
£ “Improves - i o o
| kel(ﬂ ’DOQN?G?(J 1322} )
icc LoD |
oty A0 amtJ’na ran v | U
7 F Uj » {0 T L psinessed _— ‘J"" l
%, fous gw-rce.e ,
na! Lo lom o 10U% it 'ﬂw"% Allesis.
! ) il Lg,/ 2y OV
‘3 3 ;-7 aclerr),) Or(lo" | |
B ,Aiman(/ and k#ﬂ o’mjm% |
\/f ew (,4 o rP( rj,a’ e (7 '

Mty
Aecisions M

’y,r-fmmgd
U? %u‘f b(;ﬁ'ﬂe‘)')
or¢0 % -

Hrem o ook
(?7"'0‘”7 and et kﬂ’ﬂ

(&'W*‘“’-\;‘_}jlx{’dms

2 ghops
o wa.‘ (Tﬂ% ) )(J(/h ot 'U
" 4 vegove o\ (yeenest ov P® " Ja and
Pow 07 2 ) =
- oo 0 / v Fountipod rvwihvn“y ‘7 gl
- e ‘f”(' . e c’a
' ~ { nee ¢ O
Loloblichments drontanfion g

e ~Comn Merce bugi ne st
’on - 2

 JeroHons Loe S{ov{-r‘nd

ond
C,(vv?c.e

Loy Ao LT, 02 - Commtitt wﬁwn' »
L4ty ' )
v (657 /257/ oth 65T *‘ljnj 2t 1 o ]
S .
; act
G in 8o W‘?‘"ﬂ b ephion Tecknole?
T 00 “The {10 3("
N ‘ |
& conglionce X . cornmerCe ope
[ re F ) .
Fe TAE ooy o+ ; ) redic _,Jmncod”’“f
J e x )
—# F .

"
P
«
™~
<
" 4
%
)
SN
3

X
v
{
~J
%
S
b



o

vl (haum NY)T\I{‘(’H'V\U mn (nhvmf(v] lhe ve,
( '

‘)UC'”('SQ Tnclode “’X""V\[hlf'c of Socress fw’ .‘,‘vu\_ "
"WH Tpv(‘of\m.‘! &)v” v
Lm\tehﬁ 4 puvcb\ase einig

an ©-Commerc,
¥ 2504 ey gurmeizat #54 wpealle 38,
Prodocdt oy ﬂpw/u‘i’cm \
* et 80«.11(5 and  obyeckives . he whole ot of Aeueh/m{} o 4‘7 tad . ?:“ “
S\mﬁegd w© 4o xeoc\n Your Goects - | X
*odt yoor chidma d;af‘(oJ Crannels /\
+ Conducs o C&#J"}ov (zng%ﬂf' ' )
* Edablich o ,mﬂlc;ua(j M‘(ja
* Cfea-h'n?] a o

ave  Ryand C;(JW"‘"’?
S SMO Q{'ﬂegd i —5 B 7\ ie

’Ufﬁamf caial Meadia Gt
’.‘ég‘ﬁw tMedia Manlceh’n? g{m\ew.
* Cortent MmﬂQeHna.
*oemadl Mon\uw\jis‘\?&am.
L 2¢o stvoc\ﬁ«ag v organic  BoShess  brooth

J
’ AJ (""ﬂf’n’ ne.
Y é_)(io'()nn;j WC U{@ /A'sz ’%V/ 01.(,0) j

' g0 Co ‘}’Cn
*?&Pon%-c/e (oebsSte  woith 6”5(7 g ="

mghal ﬂ&”’“&'wﬁj "

. , L 7 " . ‘ Lovo Coor
, .o TR S,'Ya" s A 'p!om v
. o dxar}cd va ke (7 il A

. . ' - Varioud  online
Commod wﬂJ 62540 L U‘ﬁ)’) n 7"14’( fne \l PyeAenCe ‘”\YOQ,UL) p le)
ha Wi %e 8 ol recmh ewo? Convert \ouy .fz" de-f a&;z,ena.
Channels i o '
] g’ ‘} \ﬂC/LOJ é Qean ch Lﬂj Qﬂe OPM\ 1(\4’) on
‘De?f:&cd che""\ﬂd Yo CT

‘ g, emell - mankebing.
pseo) Toy- per—clicte QQW 7



Ri\fﬁ’?”'bﬁf’

Y
. o ,wmf{(f
)(‘fe> Ano,\ ze %8 Tm baet  pf a]{‘_o/e. OP ¢ 4$
49‘ { ‘ of AL and mach?n Leaminﬂ on the WY mem
OP‘”'/”CJe examples  of  Convent O-PPUccd\'on and PO’rmHal Aufore
| : ‘ °lov€c]‘
Car 17
abyeamntine castomer

" , *ﬂwroud;\ aﬁﬂefcjﬁ\,e A\, e gommerce ?\od-co(mz ‘
> ‘ oot 4 d RS )
Aﬂ_f C QJGCJQA-H ons base on lnd,;w%ua)/PQ‘(‘@eYﬁeﬂceg 5 -

55;: ; . ) . \ . an
ngo% with AL - pomveWY yeol - hme @sS»Sl'oﬂCe e
content to

l .ao.ﬂev'cde C‘Dm‘)ezhv‘a m&; O{C&Y;FHOHS Al mn’lle-’ﬂ'ny

Qné engae costomers: /
" | , e@"p""@” € -Corrnerce |
The izOcos on Sos‘rolnqloih‘\-\d omcl GdoJ

vooroento om‘. vecent rzjeowé ln‘iowi WSV‘PYU‘A wof

ormmnerce pfl
e-Corammerce ol"(’ﬂﬁ?”j' W

Lo aoanke and embrace ¢
elo _-fy'lerxcl/%/ @P4ﬂ'on£, f&lﬁﬁﬁ ?adcc«am”a . .

<Pra(/Hc,eA~ : | |
wWhat ore gomet/mﬁ\ 'n e-commerce 9 Manaz

enclivde <P(rS.ovmlzeJ prodoct ~ecommend ations,
ousighantS, dg)“o‘““"c Wﬂawa Frouod
Al tan oLbb M!o qmljze

SQ:ra‘!C%SQA .

SR

y?dncl/uﬂéﬂg hes ’ZCJ neel
the

Il Uleely %kns\*y n
stforms 0 olfer

Al

(ﬁamp’\% of Al | 'e'Commevce'

Onatbotss Vivtool 3\”0??““0

d,ejCC}"O") , ,OFA‘ [))745“6&
p;m’)m‘/e b 2

@PHm\_w{'l'on-
Jej‘l n el o lee b
Cuctoer  ~efienos to & " o J

o Geneyafive Al ¢ (‘Jmn?"/i the g,,,;,\efcg *;ndusa,,efl?,
e“\‘“ﬁd’ﬂa Costo mer eXPtr‘;enc‘, rmf,-rw'nnjﬁ "vn\mdsfbvz Mav\aﬁe’mm‘i’, and

vience -Hiu,jf o he,((; Cneveo e eoles

\

77“90”@0?%. shopp? 7 expe

m\A e LN




/‘f’( .",v_;/, le

al abo lw/{/)i Y?Jla.ﬂ‘lérﬁ Cgmévo}ln%y rooke /’P('U'j
ﬁ£7h+ Cvoont of  alpck  (Hanks o precdichie aﬂwj*"ﬁg) ,

% . We Ttem
OP"'Y)rZe (PYib‘Jd’ P[mcg%rr{ Jare b’L’AUH }%GPPPVS Car ZO’JJ e
| n Hhe ¥ 7"’* LOQ‘-HD”S'

[0 N QTN

~the

*H\eﬁ' tocuit -ﬁ»Jr, tohen "H)#,:/ﬂeeo/ ‘ﬂe&.

: / p 3 - <
P Bl becomes  more - Infegratedd i eleemrti g eMical Comsidereions

n‘fﬁf’vre -Henob will U’t%‘

€ NeU n'nj

?nc&;de a.

w‘;u bGCQ.m e ?Y\CXW t“"ﬁb Tm
focos  on  deweloping andl ;mplemm%na Al ethically
’é’a“mm ond 7;{:\/0(27 n Pl- c)’rtw(’ﬂ @_Leammi

Al -Pa,aew’co( rmackires  ond  Tobo’s Can 7>e//ofm ane\’ﬂhwe Joulec

fair ness

Zptutlons -

w’#;' ey 'acwra c& ) g)pgm/ mcrea;mﬁ ?mtlu(/{—m}j and (’fﬁrocr/«/y

_ . - U_[ ,
M vavious ?ﬂdus%n“es. .sW dwer overatlt mMan Cm"z

cosks and, cventally,  Goues e flaHo -

lein  the Cof’Ct’p'L 04{ Dm”?chcmﬂd ”o’e@w? cmcl &swss houa bosi nesees

3 Ew
Can éwvdy 'W\P\‘a"’r"’”!‘l it o Cn%cmc,e - Costorney prenenoe
ﬁs" “omnichamel verail g{m'lejj ™ hich ?f{knl 'E’njoac
Cockomere %m)dh cb‘afi'al owo) phydw %ot}wpo.n’cs #e Cothowers
mex
Y 3 Lcahont  and ~date move with Hem- Thic
hove ocross et tharmel ;. opp~ . tart P Linich
) o S 2] .
Creates @ constetent . om - brand peiclide ~fom _m

'/;dr\ WOt Lodal ¢omwmerce .

pud app presence

ok Dont  leae @ﬁme/\*ﬂ out &'%el W'Dn:"



rmdrni

N i
mu/-ﬁ'p” <

Omnt ¢ "‘(‘hr
O e ( > ‘,4 el q,,’ ,,/’.( 'I
Cron yo (Z/ ?")Cavn (3]

“this ,,91&:4@(7 4 con
%y, - SHOVE

mely i
" d] (’\ 9
Potde o goami I 4
eamiled s Cottomey e’x[m,mct"

Vo Loe
NChron 2 . e : (fevin
ing  tnline  And - chove tnventoriess OT1° /7

3 ko
| w Lp o onlene r""h’m“’-‘ . s c,gt:y.w robile ApPs for

© ’ )
N - S-fmc’ (_‘,v/)f- y?ence \ -

wnajj'ﬂc/

=

[rshs of Loesd Dmn‘?dmrmd
_and insto7E

S
C{lera mekes "mnd- v'/ -Jhe

r‘“‘[f 4‘[ © , -
e \7 ﬂ*m\tvs ecanrse ,.,,p,e,d He,ne\ He onl»f“’

- oand - by Fox

¢ oy moedd Sa)e)PcOp\C, Aee

A /]
Q‘Cr’eﬁeﬂ‘ic-\ Q well.  rokile ey britk peetionN, He Ivand
wx th hewh(} Hips

Cﬂpev%nc,e 3¢ Concictent
PyocLMCH ‘4’0 -lw‘d

realkeours , and , of Couvée ,

“He o\dmm‘}z goariet Qrave  custorne expeience: contert,

gﬁEm, ond  (olla boration:
“The Pﬁnu'p’e of an bmnichannel C;cper%cnce

and vsey -“Céb'\eyeo’ Lud'l)mm( 6)<Perkn e ‘H'\ad’ ve Hee F<

e clear -

‘W' ajo'i’mJPU()
Hhe ,,e,é/ Lov ree mpvemert  betoeen wmmuwicm'{on aud maﬂ\LeL‘n?
clanneld - =

“oranic " % LaHn dor eue»yr'ciu " (and bare” 5\;:) gut the Gnle -

Araction o ot phdsfcal channelr  (oftline)  and djaHal Channels

(ontine) oy, pffev o(c)rxf'pl'eoj (,ujg’vmew' Eﬁpef“fnfe"ﬂ'\e etford 4o

Uf\"cd Channetd LLM o [Zonod [«u's’—ovd aerost ad M@hd cectprs.




{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }

